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Editorial Note

Parmecie s tmpottant commercialcrop dn India Indian tarmerie is well known
e warld market, The fiest artiele ties to explore the export potentinl of Indian
Wi

Ttemet banking is o popudar delivery channel provided by banks & there 15 an
mcreasing namber of bank customers ustng it The second article mims ut understanding
the relationship between demopraphics & usage ofinternet banking,

The thind articles disensses the pros and cons of debt waiver va agricultural
mauranee. Fourth article i about talent management in- hospitals, Relationship of
Knowledpe management and employee development is discussed in- the fifth article.

Case study onomedical social work and Book review on 'Small Business Management' is

presented at the end.

Dr. C. S. Kale

Fditor
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, , a rapid change in the way ;
Fhe mtroduction of internet technology has brought aboutar Ip'd chang " Way ip
\\ l\\\"\ Vartous l‘cl"‘\ll\[{ SCIVICES (re prn\,‘ldcd 1O (IIL’ bilﬂk customers. Internc Jnk“lg 152

‘ O rOR] . ’ an irg
popular delivery channel provided by banks and increasing number of bank customersg

avail of various services and to perform their ba”king
of internet banking differs among the
relationship between Demographics ang

have beenusing internet banking to
transactions, However the extent of usage
customers. This study aims at understanding the
the extent of Usage of internet banking. Data collected from 450 bank customers using
mternet banking through structured questionnaires revealed that the demographic
vartables: gender and marital status have a significantinfluence on the extent of usage of
internet banking. Age has an influence on the period of use, number of banks at which
internet banking is used and the non transactional services used, whereas age does not
have a significant influence on the frequency of use and the transactional services used in
internet banking. 1t was also found that educational qualifications and occupation do not
have an influence on the extent of usage of internet banking except for the period for

which the respondents have been using internet banking.
Key Words: Internet Banking, Demographic Variables, Extent of Usage.

1.0 Introduction

the Information
technology Services has facilitated the
shift from branch banking to electronic
banking (e-banking) and has enabled the
banks to introduce various delivery
channels such as ATM's, internet banking
and mobile banking. Internet banking or

Advancements in

online banking enables the banks to allow

their customers to execute bank related
transactions via a secured Internet
application. The users of Internet Banking
mostly use this channel to apply for
opening an account, to request for account
statement, cheque book, credit/debit card,
for receiving alerts, utility payments, fund
transfers, recharge mobile phones,
download application forms, to enquire
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product (nformntion (Chnwla & Schyal,
2002) and 1o perform mn arrny of other

trnnwnetions ot thelr convenlence nnd cose
without  visiting  the  banks. Internet
bankdog haw revolutionized an integral
aetivity of our modern twenty firstcentury
bamking (Singh, 2013),

Majority of the bank customers are very
comfortable und are willing to use the
internet banking (Mirza,
Behesht, Wallstrom, & Mirza, 2009),
However the adoption and  usage of
internet banking has been found to be
influenced by

SCrvices

fuactors such as
demographics, attitude of the bank
customers, perceived benefits and
perceived risks in using internet banking,
This study focuses on the influence of
Demographic variables on the extent of

Usage olinternet banking,

2.0 Review Of Literature

Many researchers have studied the
influence of demographics on the
adoption of electronic banking. However
less research has related demographics
with the extent of usage of such services.
Al-Ghaith, Sanzogni and Sandhu (2010)
found that Gender was one of the factors
that played a significant role in the
adoption of e-service among the
participants in Saudi Arabia and also that
Saudi women are more likely to adopt the
e¢-service rather than Saudi men. Contrary
to these findings the study investigating
bankers' views regarding e-banking by
Sharma (2011) in Northern India revealed

that there is greater incidence of e-banking
usage nmong the males belonging to
middle age (30 to 50 years), and that
women customers use such services much
less frequently. The study also found that
occupation-wise, the professionals,
followed by business class, make more
usc of c-banking services.

The study by Ismail and Osman (2012)
showed that there was no significant
relationship between e-banking usage in
Sudan and the demographic factors;
gender, marital status, education, and
occupation. Similarly the study by
Munusamy and De Run (2012) found that
gender educational level, occupation and
race did not have an influence on the
adoption of Internet banking among retail
consumers, whereas only age and income
had a negative influence on the adoption
of Internet banking.

The result of the study by Mirza et al.
(2009) showed a significant influence of
gender, educational level and occupation
on the adoption of internet banking,
however the impact of age on the adoption
of online banking services was not found
to be prominent. The study also found that
highest use of internet banking was by the
male customers and those having higher
educational level and are in the middle
class income group. It emerged from
another study by Domeher, Frimpong, &
Appiah (2014) that the education level of
the customers have a significant positive
impact on the adoption of E-banking and
that there is no significant relationship
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between age and ineome level on the
adoption of H-banking,

Nasti (2011 examined the influence of
demuopraphic characteristics on consumet
adoption and usage of Tnternet Banking i
instructon

Pandstan and  tound  that

(education) and occupation have

sipniicant relationships with the usage of

mternet banking and that instuction is o
sipnificant - fhetor explaming internet
banking adoption,

The stady by Li (2013)  found  that
Individual differences (age, cducation,
experience and income) had an indirect
cllect onactual use of Internet Banking in
wwan viao the four Key  construets;
Perceived Ease of Use, Perecived
Usecfulness, Perceived Risk and Attitude
towards using. Actual Use of Internel
Banking was studied in three dimensions:
frequency of use, volume of use and
transaction amount.

The study by Suriyamurthi, Mahalakshmi
and Karthik (2012)
cducation, gender and income play an

revealed that

important role in the usage of internet
banking. Whereas another study by
Mermod (2011) found that the usage rate
of internet banking is significantly related
with the education levels and income level
and that there 1s no significant relationship
between the age level and gender on
internet banking practices.

Singh (2013) analysed the factors that
drive customer's perception about e-
banking in suburban India. The findings
indicated that demographic variables;

TR,

pender, 0p¢ qualification, income and
(e of necounts holding in the bank are
(he deciding (netors lor the customer (o
(e frequency of usage of c-

determine : ’
ol ¢-banking

hanking and the type
to be

ad (2013) analysed the

sorvicos usced,

Sikdar and Makl
correlations  between  0ge-groups and
preference (owards particularinternet
banking service offerings, The  study
revealed the fact that customers belonging
(o relatively younger (18-30, 30-40) as
well older (50-60, 60 & Above) age-
proups have preference towards non-
(ransactional services (i.c. checking
balances, accessing statements ctc.). On
(he other hand, customers of the middle-
ape group (40-50), have significantly
higher patronage towards transaction
based services (fund transfer, bill & tax
payments cte.). In another study by Mirza
el al. (2009) it was found that information
enquiry for balance statements and credit
card statements was an important factor in
the adoption of internet banking service
by Iranian customers rather than other
Internet Banking services such as
transferring money, foreign exchanging,
buying and selling stock and utility

payment.
3.0 Objectives of the Study :

i) To understand the influence of
demographics on the extent of Usage of
internet banking among the bank
customers.

ii) To analyse the influence of
demographic variables on the dimentions
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Volume 10, Number 2, July 2018



of Extentofusage of Internel Banking,
4.0 Rescarch  Mcethodology

This study was based on the primary data
relating to demographics and the extent of
usage ol internet banking, collected from
the bank  customers using internel
banking, from the state of Goa in India.
Convenience sampling was adopted for
the survey. The data was  collected from
450 users of internet banking by
administering a structured questionnaire.
A five point likert scale with responses
ranging from Never (1) to Always (5) was

Research Model

|
Com

41
2
H3 >

Educational
Qualification

The proposed Research

Figure 1.
Model

The Research model shown in Figure 1.
Studied the influence of the Demographic
variables; age, gender, marital status,
educational qualifications and occupation
on the extent of Usage of internet banking
by the bank customers. The extent of
Usage of internet banking was examined
under the dimentions; period of use of
internet banking, number of banks at
which internet banking is used, frequency
of use of internet banking in a month, non
transactional services used and the

Marital Status ///’ Internet Banking

used to measure the frequency of use of
the eleven internet banking  scrvices,
Cronbach's Alpha scores for the 1]
services used was 0,837 and for the extent
ol usage was 0,702 which suggests good
reliability of the scale items,

The significance of the relationship
between demographic variables and the
extent ol usage was analysed by using
independent sample T-Test, one-way
analysis of variance (ANOVA), Pearson
Correlation and mean difference test. The
hypotheses were checked at 0.05 level of
significance.

Extent of Usage of

transactional services used.

The non transactional services included 5
items relating to viewing the account
statements, downloading the Account
history, application forms and
depositinterest slips, Request for cheque
book, demand draft and updating the
records. The transactional services
included 6 items relating to making
payments towards utility Services,
Insurance premiums and EMI's on loan,
Fund Transfer, Payment for online
reservations and making Fixed/Recurring
Deposits
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{ Sk

internet banking revealed that there is @
significant relationship between age and
Period of Use, Number of Banks at which
mternet banking is used and Internet
Banking Services which are Non
Transactional. There is no signilicant
relationship between age and Frequency
of use and Internet Banking Services

2. Relationship between Gender and the

Table 2: Influence of Gender on the Extent of Usage

above 32 years) were

ler respondents (
et banking for g

olc abo!
found to be using intert |
a4t more number of banks

s. The [requency of
g was higher among

longer period,
and for more scrvice
using internet bankin
the middle aged customers in the age
proup 32 to S8 years.

Extent of usage of internet banking,

Test of Mean

Sr. | Extent of Usage Male Female .

No. ) Difference
Mean |SD Mean | SD t P

I | Period of Use 1963 | 3511 | 3561 | 30.65 | 4438 | .000

2 | Number of Banks 7708 | 0963 | 1.550 | 0.826 | 2.775 | .006

3 Frequency of use 2.402 1.461 72.029 | 1.462 2.615 | .009

4 Services Non Transactional | 2.762 0.883 2.553 0.827 2486 | .013

5 Services Transactional 2.778 0.948 2.430 0.961 3.737 | .000

The T-test results show that there is a significant relationship between Gender and all the

dimensions of Extent of Usage of Internet

Banking. Hence null hypothesis is fully

supported. The analysis by comparing means shows that the extent of Usage of Internet
Banking is higher among the males as compared to females.
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3. Relationship between Marital Status and the Extent of usage of internet banking.
Table 3: Influence of Marital Status on the Extent of Usage.

IS\TF(-) Extent of Usage Single Married Test of Mean
Difference
Mean SD Mean SD t P
1 Period of Use 31.975 25487 | 54.485 36.904 | -7.631 | .000
2 | Number of Banks 1.5672 | .84659 | 1.8193 | .96484 | -2.909 | .004
3 | Frequency of use 2.1095 | 1.3992 | 2.3896 | 1.5176 | -2.033 | .043
4 | Services Non Transactional | 2.5532 | .82704 | 2.7912 | .88669 | -2.916 | .004
5 | Services Transactional 2.5257 | .88130 | 2.7483 1.0227 | -2.479 | .014

The T-test results show that there is a significant relationship between Marital status and
all the dimensions of Extent of Usage. Hence null hypothesis is fully supported. The
analysis by comparing means shows that the overall extent of Usage of Internet Banking
is higher for married respondents as compared to those who are single.

4. Relationship between Educational qualifications and the extent of usage of
internet banking.

Table 4: Influence of Educational Qualifications on the Extent of Usage.

Sr. No. | Extent of Usage F Value Sig.
1 Period of Use 3.581 .007
2 Number of Banks 1.078 $367
3 Frequency of Use 213 931
4 Services Non Transactional 1575 .681
5 Services Transactional 1.411 229

The analysis of Variance (ANNOVA) results shows that there is no significant influence
of Educational qualifications on the various dimensions of extent of usage of internet
banking except in the case of period of use of internet banking. Hence null hypothesis is
supported only for Period of Use. Further, the analysis by comparing means shows that
the respondents having Doctorate as their highest qualification have been using Internet
Banking for a longer period and have been using the transactional and the non
transactional services more frequently as compared to the respondents with other
educational qualifications. The respondents who are Post Graduates have been using
internet banking at more number of banks and more often in amonth.

South Asian Journal of Mansgement Rescarch (SAJMR) { Volume 10, Number 2, July 2018




between Occupation

5. Relationship apation o1 5
Table 5. Influence of Occup KW//__SL
e 028

Extent of Usage

Sr. No.
| Period of Use
2 Number of Banks
23 Frequency of use
4 Services Non Transactional
5 Services Transactional

The analysis of Variance (ANNO
of Occupation on the variou

' 1 a 1 ~ v 10
in the case of period of use of internet banking
r, the ar ‘
rnet Banking

for Period of Use dimension. Furthe
Retired respondents have
frequency of use, the number of banks
transactional services is found to be h
non transactional services is higher

6.0 Discussion

The Survey results and analysis revealed
that there is a relationship between
demographic variables and the extent of
usage of internet banking. Age is found to
have a significant influence on the period
of use, number of Banks at which internet
banking is used and on the Non
transactional services used, however there
is no significant relationship found
between age and frequency of use and
internet banking services which are
Transactional. Previous studies also
founAd significant influence of age on the
usage of internet banking (Munusamy &
De Run, 2012; Li, 2013; Singh, 2013).
Whereas some other studies (Domeher et
al., 2014; Mirza at al., 2009; Mermod,

and the E

VA) results shov

1s dimensions of ext

been using Inte
at which interme

igher among the p

among the busines

usage of internet banking.
) orExt:nt of Usage.

the it

2.542 | s e
.091

1.913 P SR

1.142 /L
571 722

5 s e

o significantinfluence

ere is N
s that the ;
‘ qec of internet banking except
<o

othesis 18 supported only
aring means shows that

entof US
Hence null hyp

alvsis by comp .
B for a longer period. The

king is used and the usage of

t ban
als and the usage of

rofession

smen.

at there was no influence of

1011) found th :
2011) d use of internet

age on the adoption an

banking.

In the study gender influences all the

dimensions of extent of usage of internet

banking. Previous studies have also found
g.

significant influence of gender on the

usage of internet banking (Sh.alma, 2011;
Suriyamurthi et al., 2012; Smg'h, ;013)_
This study also found  significant
influence of marital status on all the

dimensions of extent of usage of internet
banking. These results contradict the
findings by Ismail and Osman (2012)
which showed that there was no
significant relationships ~ between e-
banking usage and marital status.

The results of the study revealed that there
was no significant influence of
Educational qualifications and occupation

on the extent of usage of internet banking
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excopt for the porlod ol use. They
influence only | outof the § dimensions of
extentofusage, These findings are sinmilor
to previous studies which showed that
there is no signitioant  relationships
between e-banking usage and Educational
qualifications and occupation (Ismail &
Osman, 20127 Munusamy & De Run,
2012),

[Ewas found that the period for which the
bank customers have been using internet
banking is influenced by all the
demographic variables, whereas there are
differences in the relationship between
other dimensions of extent of Usage and
demographic variables. The number of
banks at which internet banking is used
and the use of non transactional services is
influenced by age, gender, marital status
and not by educational qualifications and
occupation. Frequency of use and the use
of transactional services is influenced by
gender and marital status and not by age,
cducational

qualifications and

occupation,

7.0 Conclusions:

The survey results and analysis shows that
the demographic variables have varying
influence on the dimensions of extent of
usage of internet banking. Among the
demographic variables, gender and
marital status have a significant
relationship with all the dimensions of
extent Educational

qualifications and occupation influence

of usage.

only the period of use, and age has a partial
influence on the extent of usage of Internet

Banking services. The extent of usnge was
found (o be higher among the customers
who are above 32 years, males, married,
having doctorate as  their highest
qualification and are professionals,
Internet banking 18 a remarkable
development in the banking  scctor,
Internet banking provides benefits to both
bankers and  customers alike  (Singh,
2013), An understanding of the
relationship between the  demographic
variables and the dimensions of extent of
usage shall enable bank managers to direct
their cfforts and resources towards
different categories of bank customers in
the most effective manner so as (o increase
the adoption and the extent of usage of
Internet banking. In future the popularity
and usage of internet banking is expected
to grow rapidly as customers realize the
convenience and the many other
advantages that it provides.
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