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Abstract

Gujarat, one of India’s most industrially progressive states, presents a compelling case of economic dynamism
driven by robust infrastructure, proactive governance, and an entrepreneurial culture deeply rooted in its socio-
economic fabric. However, beneath this growth narrative lies a complex web of sector-specific challenges and
structural bottlenecks that continue to shape the entrepreneurial journey in the region. This research paper aims to
critically examine Gujarat’s sectoral landscape by identifying the key industries contributing to its GDP—such as
manufacturing, textiles, chemicals, agriculture, renewable energy, and financial services—and unpacking the
challenges they face, ranging from policy constraints and environmental concerns to technological disruptions
and global market shifts.

By leveraging secondary data analysis, government reports, and case-based insights, the study maps out growth
catalysts that are shaping Gujarat’s entrepreneurial ecosystem. These include government-led initiatives like the
Gujarat Industrial Policy 2020, the emergence of innovation zones such as GIFT City and Dholera Smart City,
increasing digitization, startup-friendly policies, and expanding export markets. The research further explores how
entrepreneurs in Gujarat are navigating this evolving economic terrain, often innovating within constraints,
forming cross-sectoral collaborations, and capitalizing on both traditional business acumen and new-age
technologies.

The paper argues that unlocking Gujarat’s full entrepreneurial potential requires not only addressing sectoral
inefficiencies but also fostering a more inclusive, adaptable, and innovation-driven ecosystem. It concludes by
outlining strategic implications for current and aspiring entrepreneurs, policy-makers, and academic institutions
in enabling a resilient and future-ready entrepreneurial landscape in Gujarat.

Keywords: Entrepreneur, Growth, Drivers, Challenges, Government, Startups.

Introduction

Gujarat is widely recognized for its strong entrepreneurial culture in India. Startups in the state flourish within a
larger business ecosystem shaped by various growth drivers, including historical economic reforms, current
market trends, technological innovations, government policies, the influence of large corporations, and societal
attitudes. The success of entrepreneurial ventures is influenced by societal values, financial market dynamics,
regulatory frameworks, and foreign investments. The broader business environment, encompassing external
factors beyond a startup's control, plays a crucial role in how entrepreneurs navigate and manage their operations.
Shifts in this environment directly affect entrepreneurial outcomes, and a supportive ecosystem can significantly
enhance business performance and growth.

Gujarat holds a key position in India’s economic landscape, leading in sectors such as manufacturing,
infrastructure, environment, tourism, healthcare, pharmaceuticals, textiles, innovation and R&D, defense and
aerospace, and agro & food processing. This sectoral diversity underscores the state’s industrial vitality and
adaptability. The Government of Gujarat has strategically identified priority sectors to drive consumption and
economic growth, creating a strong and sustainable foundation for the state's thriving economy.

Literature Review

Entrepreneurship in Gujarat is a key driver of the state's economy, particularly as it expands across diverse sectors
such as manufacturing, agriculture, pharmaceuticals, textiles, retail, and tourism. However, entreprencurs
operating within Gujarat face a range of sectoral challenges, including infrastructure bottlenecks, regulatory
hurdles, and increasing competition. At the same time, several growth catalysts, such as government initiatives,
access to global markets, and the development of new technologies, provide significant opportunities for
entrepreneurs to thrive.

This literature review focuses on the dual challenges and opportunities entrepreneurs encounter within Gujarat's
economic landscape, exploring how sector-specific dynamics influence entrepreneurial activity.
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Sectoral Challenges in Gujarat
Manufacturing Sector Challenges

Infrastructure and Energy Constraints: While Gujarat is an industrial hub, issues related to infrastructure—
particularly in terms of transportation, power supply, and logistics—pose significant challenges. The state’s
industrial sectors, such as textiles, petrochemicals, and automobile manufacturing, are energy intensive. Energy
cost fluctuations and inconsistent power supplies create uncertainty, increasing operating costs for entrepreneurs
(Ahluwalia, 2015).

Regulatory and Policy Barriers: Entrepreneurs in Gujarat often face complex regulatory landscapes, including
compliance with various industrial policies, environmental regulations, and land acquisition challenges. Delays
in clearances and navigating bureaucratic processes can hinder business scaling (Nambiar & Jain, 2017).

Skilled Labor Shortages: While Gujarat has a significant labor pool, there is a shortage of skilled labor in
specialized sectors like pharmaceuticals and advanced manufacturing. This lack of skilled workers increases
operational costs, as businesses must invest heavily in training and development (Chandra et al., 2019).

Agriculture and Agribusiness Challenges

Climate Vulnerabilities: Gujarat’s agriculture is highly dependent on monsoons and changing weather patterns
due to climate change have affected agricultural productivity. Entrepreneurs in the agribusiness sector are
challenged by unpredictable rainfall and the lack of sufficient irrigation infrastructure (Singh & Shah, 2016).

Market Access and Pricing Volatility: Entrepreneurs involved in cash crops like cotton and groundnuts often face
volatile pricing and market access issues, largely due to fluctuating demand and international competition. These
factors can create instability for agribusiness startups (Desai, 2020).

Supply Chain Inefficiencies: Inefficiencies in agricultural supply chains—ranging from storage facilities to
transportation logistics—pose significant barriers to scaling agribusinesses in Gujarat. Poor storage and
distribution networks often lead to post-harvest losses (Mehta, 2017).

Pharmaceutical Sector Challenges

Regulatory Scrutiny and Compliance Costs: Gujarat is a leader in drug manufacturing, yet pharmaceutical
entrepreneurs must navigate strict regulations around drug safety, clinical trials, and export standards. This often
requires heavy investment in compliance, quality assurance, and certification processes (Patel et al., 2018).

International Competition: Gujarat’s pharmaceutical sector faces intense global competition, particularly from
countries with lower production costs. Entrepreneurs are challenged to innovate continuously to remain
competitive on the international stage (Mehta & Patel, 2019).

Growth Catalysts in Gujarat’s Economy
Government Policies and Initiatives

Make in India: The Indian government’s "Make in India" initiative has played a critical role in boosting
entrepreneurship in Gujarat’s manufacturing sector. The policy offers incentives for startups in sectors such as
textiles, automobiles, and electronics, providing capital subsidies and tax incentives (Govil, 2020). These
measures create opportunities for entrepreneurs to scale rapidly and attract investment.

Ease of Doing Business Reforms: Gujarat has been consistently ranked as one of the best states for ease of doing
business, with streamlined regulatory frameworks and support for startups through initiatives like Startup Gujarat
and Vibrant Gujarat summits. These policies lower entry barriers and promote innovation (Joshi, 2020).

Sector-Specific Support: The government provides sector-specific incentives, such as reduced import duties on
capital goods for the pharmaceuticals and chemicals sectors. These incentives help entrepreneurs in capital-
intensive industries lower operational costs and increase profitability (Chaudhari, 2018).

Access to Global Markets

Export Potential: Gujarat’s strategic location with well-developed ports like Mundra and Kandla allows businesses
easy access to international markets. Entrepreneurs in the pharmaceutical and textile sectors, in particular, benefit
from robust export infrastructure, increasing their global competitiveness (Kumar & Sharma, 2019).

Opportunities in the Automobile Sector: The automobile manufacturing sector in Gujarat has attracted significant
foreign direct investment (FDI), with companies such as Ford and Suzuki establishing manufacturing facilities.
This has created new opportunities for local entrepreneurs in the supply chain, from component manufacturing to
logistics and after-sales services (Dhawan, 2019).
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Technological Advancements and Innovation

Digital Transformation: The rise of digital technologies, including automation, artificial intelligence, and
blockchain, offers new avenues for entrepreneurial growth. Startups in Gujarat are leveraging digital platforms to
optimize production processes and enhance supply chain efficiency, particularly in sectors like textiles and
agribusiness (Sharma & Bansal, 2020).

Sustainability and Green Technologies: There is a growing emphasis on environmentally sustainable technologies,
with entrepreneurs innovating in clean energy, waste management, and sustainable farming practices. Gujarat’s
green energy initiatives, including solar power projects and waste-to-energy plants, provide fertile ground for
startups in the sustainability space (Thakkar, 2020).

Implications for Entrepreneurs

Entrepreneurs in Gujarat must navigate a landscape of both significant challenges and opportunities. To thrive,
they must:

Adapt to Sector-Specific Regulations: Entrepreneurs need to be adept at navigating regulatory frameworks,
particularly in highly regulated sectors like pharmaceuticals and manufacturing. This requires knowledge of
compliance and the ability to integrate best practices for quality control.

Leverage Government Support: Taking advantage of government incentives, such as tax benefits, startup capital,
and sector-specific subsidies, is essential for growth. Entrepreneurs should also actively engage in policy
dialogues and industry forums like Vibrant Gujarat to stay informed about new opportunities.

Invest in Innovation and Technology: Given the rapid pace of technological advancements, entrepreneurs must
invest in research and innovation, especially in fields like clean energy, automation, and digital platforms. Doing
so will help them remain competitive in global markets.

Focus on Sustainable Business Models: With growing global demand for sustainable products, entrepreneurs in
Gujarat should explore green technologies and eco-friendly practices. Incorporating sustainability not only aligns
with government policies but also enhances global marketability.

Comparison with another region:

Comparative Analysis: Navigating Sectoral Challenges and Growth Catalysts in Gujarat vs. Other Regions —
Implications for Entrepreneurs

Entrepreneurship in Gujarat is characterized by a strong industrial base, agricultural productivity, and a conducive
policy environment. However, when compared to other regions in India, such as Maharashtra, Tamil Nadu, and
Karnataka, Gujarat presents both distinct advantages and certain sector-specific challenges. This comparative
analysis examines how Gujarat's economic landscape contrasts with other leading regions, focusing on sectoral
challenges, growth catalysts, and the broader implications for entrepreneurs.

Manufacturing Sector Gujarat

Challenges: Gujarat is well-known for its manufacturing prowess, particularly in textiles, petrochemicals, and
automobile production. However, the state faces infrastructure bottlenecks such as inconsistent power supply and
high energy costs, especially in rural areas. Regulatory hurdles, particularly in environmental clearances and land
acquisition, also impact the ease of doing business in heavy industries (Ahluwalia, 2015).

Growth Catalysts: The state's ports and strategic location provide strong advantages for export- driven
manufacturing, making Gujarat an attractive hub for international trade. Initiatives like "Make in India" and ease
of doing business reforms have significantly reduced the entry barriers for entrepreneurs in this sector (Joshi,
2020).

Maharashtra

Challenges: While Maharashtra has a more diversified industrial base (automobiles, chemicals, pharmaceuticals),
the state faces significant issues related to urban congestion and high real estate costs, especially in cities like
Mumbai and Pune. Additionally, the high cost of living and rising wages make scaling startups in manufacturing
more expensive (Patil et al., 2018).

Growth Catalysts: Maharashtra benefits from being India’s most urbanized and industrialized state, with better
access to financial services and venture capital. Additionally, Maharashtra has more developed infrastructure in
metro cities, especially in terms of connectivity and logistics, offering an edge in industries like automobiles and
heavy engineering (KPMG, 2021).
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Tamil Nadu

Challenges: Tamil Nadu is a significant player in manufacturing, particularly in textiles, automotive, and
electronics. However, labor disputes and trade union activism are more common, creating challenges for
entrepreneurs in managing labor costs and maintaining operational efficiency (Sharma & Singh, 2019).

Growth Catalysts: Tamil Nadu has a more skilled labor force, especially in the automotive and electronics sectors,
and benefits from its well-developed industrial parks. Public-private partnerships (PPP) in industrial development
have boosted ease of entry for startups (NCAER, 2020).

Karnataka

Challenges: Karnataka, especially Bengaluru, is better known for tech entrepreneurship than traditional
manufacturing. Entrepreneurs in manufacturing sectors face challenges related to infrastructure gaps and high
costs of setting up operations outside Bengaluru, where manufacturing hubs are less developed (Rao &
Mahadevan, 2020).

Growth Catalysts: The state's focus on technology and innovation provides a strong support system for advanced
manufacturing, particularly in sectors like biotechnology, aerospace, and precision engineering, making
Karnataka a hub for high-tech manufacturing (CII, 2019).

Agriculture and Agribusiness
Gujarat

Challenges: Agriculture in Gujarat faces significant climate risks due to its dependence on monsoons, making it
vulnerable to erratic weather patterns. Water scarcity and limited irrigation infrastructure remain critical
challenges for agripreneurs (Singh & Shah, 2016). Additionally, market access and pricing volatility for cash
crops like cotton and groundnuts hinder sustainable growth for agricultural entrepreneurs.

Growth Catalysts: Gujarat’s strengths lie in its agricultural exports, especially in cash crops such as cotton and
groundnuts, supported by state-led initiatives to improve rural infrastructure and provide subsidies for
mechanization and agribusiness startups (Desai, 2020).

Punjab and Haryana

Challenges: Entrepreneurs in the agribusiness sectors in Punjab and Haryana face issues related to overdependence
on wheat and rice monoculture, which has led to declining soil fertility and groundwater depletion. This makes it
challenging to diversify crops and introduce innovative farming techniques (Sidhu & Bhullar, 2018).

Growth Catalysts: These states benefit from extensive irrigation networks and subsidized farm inputs, allowing
entrepreneurs to scale agribusiness operations more efficiently. Government procurement systems also provide
more stable pricing structures for agricultural outputs (NABARD, 2019).

Andhra Pradesh

Challenges: Agripreneurs in Andhra Pradesh face issues related to land fragmentation, which hinders scalability
and mechanization. Poor logistical connectivity between rural areas and urban markets also adds inefficiencies
(Reddy, 2019).

Growth Catalysts: Andhra Pradesh’s advantage lies in its focus on horticulture, aquaculture, and cash crops, with
state support for agripreneurs through subsidies, improved irrigation systems, and cold chain logistics for
perishable goods (Raj, 2021).

Pharmaceuticals and Biotech Gujarat

Challenges: Gujarat’s pharmaceutical sector is highly regulated, and entrepreneurs must deal with high
compliance costs and international regulatory standards (Patel et al., 2018). Additionally, there is stiff competition
from global manufacturers, particularly from China.

Growth Catalysts: The state’s strong infrastructure for drug manufacturing and export-friendly policies have made
Gujarat a leader in pharmaceutical exports, contributing to over 28% of India's drug exports (Mehta & Patel,
2019).

Telangana

Challenges: Telangana’s pharmaceutical sector faces challenges around infrastructure gaps in smaller cities and
towns, limiting scalability for entrepreneurs outside major hubs like Hyderabad (Sharma, 2020).
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Growth Catalysts: Hyderabad is emerging as a global hub for biotech and life sciences, offering significant
opportunities for entrepreneurs in pharmaceuticals and biotechnology. The state's focus on innovation parks and
incubation centers is a key growth catalyst (CII, 2021).

Maharashtra

Challenges: Maharashtra's pharmaceutical industry, while robust, faces rising operational costs, especially in
urban hubs like Mumbai. Compliance with international quality standards adds to the costs for smaller startups
(Patil et al., 2018).

Growth Catalysts: The state's proximity to financial institutions and a strong R&D infrastructure in Mumbai and
Pune positions entrepreneurs well for pharmaceutical innovation (Govil, 2020).

Tourism and Retail Gujarat

Challenges: Gujarat’s tourism sector has immense potential but is hindered by poor connectivity to some rural
tourist destinations and limited international flight options. Additionally, the state's relatively conservative social
environment may pose challenges for businesses looking to attract international tourists (Thakkar, 2020).

Growth Catalysts: Gujarat benefits from its recognition as a UNESCO World Heritage City (Ahmedabad), which
draws international tourists. The state's rapidly growing organized retail sector, driven by rising middle-class
incomes, offers significant opportunities for entrepreneurs in retail and hospitality (Desai, 2021).

Kerala

Challenges: Entrepreneurs in Kerala’s tourism sector face challenges related to seasonality and high operational
costs in coastal tourism, along with vulnerabilities to natural disasters (Menon, 2019).

Growth Catalysts: Kerala’s eco-tourism initiatives and strong global brand as a wellness destination provide a
platform for tourism-related startups to thrive (Mathew, 2020).

Rajasthan

Challenges: The tourism sector in Rajasthan struggles with inconsistent infrastructure and seasonal demand,
leading to challenges in maintaining profitability during off-peak seasons (Gupta, 2019).

Growth Catalysts: Rajasthan’s rich cultural heritage and investment in tourism infrastructure create ample
opportunities for entrepreneurs in hospitality, especially in heritage and luxury tourism (Nambiar & Jain, 2020).

Conclusion: Implications for Entrepreneurs

Entrepreneurs in Gujarat benefit from the state’s export-oriented infrastructure, government initiatives, and
sectoral diversity. However, challenges like infrastructure bottlenecks, regulatory hurdles, and competition require
adaptive strategies. In comparison to regions like Maharashtra and Tamil Nadu, Gujarat's lower operational costs
and sector-specific incentives offer advantages, particularly for small and medium-sized enterprises (SMEs).

However, regions like Karnataka and Telangana outperform Gujarat in sectors like technology- driven industries
and biotech, offering more focused support for innovation. Similarly, Punjab and Haryana's agribusinesses have
stronger state backing for certain agricultural activities, although Gujarat's focus on cash crops provides more
export opportunities.

For entrepreneurs, Gujarat's focus on manufacturing, pharmaceuticals, and agriculture makes it a dynamic region
for growth. But success will require leveraging state-led growth catalysts, navigating sector-specific regulations,
and maintaining competitiveness through innovation and technological integration.

Research Methodology

Research Problem: To secure a competitive edge and become the go-to destination for entrepreneurs, Gujarat must
not only offer efficient and effective services but also prioritize enhancing startup satisfaction. A thoughtfully
designed and well-executed strategy by the government can significantly boost the state's appeal, fostering a
positive perception among entrepreneurs and positioning Gujarat as the preferred location for launching new
ventures.

Objective of the Study: The major objective of this study is to recognize the challenges faced by various sectors
and the growth drivers for start-ups in Gujarat.
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Sub-Objectives
To identify the essential characteristics of various sectors with a special focus on Gujarat.

To investigate the challenges entrepreneurs, encounter in different sectors while establishing businesses in the
state.

To determine which sectors have experienced significant growth in the state.
To develop growth drivers specifically tailored for start-ups.

Scope of the Study: The study focuses on the growth drivers and challenges encountered by startups across various
sectors in Gujarat, drawing insights from entrepreneurs who have established their own ventures.

Research Design: A descriptive research design was selected for this study. Primary data was gathered through
questionnaires distributed to 133 startups across different sectors in Gujarat.

The sample of 133 startups was selected to cover a diverse range of industries that are crucial to the research
objectives. This includes a mix of technology, healthcare, e- commerce, manufacturing, finance, and more.

By ensuring representation from different sectors, the study captures insights from various industries, making the
findings applicable across a broad spectrum of startup environments. This diversity in industry type supports the
objective of understanding how challenges and strategies may differ across sectors.

Sampling Method: A non-probability sampling method was employed, utilizing both convenience and judgmental
sampling techniques to select participants.

Sample Size: Questionnaires were sent to 200 entrepreneurs, with 133 completed and returned, forming the basis
of the study's analysis. Not all startups are willing or able to share detailed information, especially sensitive data
like internal processes, or strategies. This limited the pool of potential participants.

Focusing on these 133 startups ensured that the data collected would be consistent and comparable, avoiding gaps
that could arise from incomplete or inaccessible information.

The 133 startups were intentionally selected to serve as a representative sample, ensuring diversity in industry
type, geography, age of the startup, and stage of funding. This selection strategy aligns with the research
objectives, aiming to capture a wide spectrum of experiences and insights from various sectors and regions. The
sample includes startups at different growth stages and funding levels, allowing the study to examine how these
factors influence challenges, opportunities, and strategies. This representative mix enhances the study’s
generalizability, making it relevant to a broader audience interested in understanding startup dynamics."

Limitations of the Study: The sample size represents only a small portion of the population, so the findings may
be limited to this sample. The use of non-probability convenience and judgmental sampling methods also imposes
certain restrictions on the generalizability of the findings.

Result and Discussion
Data Analysis

Figure 1: Demographic Characteristic of Respondents

Sr No. Variable Categories Percentage
( Total 100)
1 Gender Male 71.4
[Female 28.6
18 to 20 4.8
2 Age (in 21 to 30 19
Years) 31 to 40 26.2
41 to 50 42.9
50 and above 7.1
3 | Education [less than H.sc 24
but not graduate 9.5
Graduate 214
IPost Graduate 61.9
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IDoctorate-PHD 4.8
Others 24
Student 11.9
4 Occupation [Self Employment 54.8
IProfessional 26.2
Other 7.1
Manufacturing 4.7
IFinancial 19.04
IFood 4.7
IHealth Care 11.9
Media 2.3
IReal Estate 4.7
Sector IRetail 4.7
5 Technology 4.7
Computer 7.14
IAcademics 7.14
|Agriculture 4.7
IPharmaceutical 4.7
Service 19.04

Figure 2: Crosstab between Gender and Barriers to set up business faced by startups

Cases

Valid

Missing

Total

3. Gender * 1. Perceived Importance on
regulation barriers to set up business. [I am afraid
of Tax level which is high for young people.]

133

100.00%

0.00%

133

100.00%

3. Gender * 2. Perceived importance on
regulation barriers to set up business. [[ am
concerned about Bankruptcy laws

133

100.00%

0.00%

133

100.00%

3. Gender * 3. Perceived importance on
regulation barriers to set up business. [Property,
copyright and patent regulations are poorly
enforced and too strict. ]

133

100.00%

0.00%

133

100.00%

3. Gender * 4 Perceived importance on regulation
barriers to set up business. [I am concerned about
Competition law that is restricted to market acces

133

100.00%

0.00%

133

100.00%

3. Gender * 5. Perceived importance on
regulation barriers to set up business. [Subsidy
policies are also barrier in setting business. ]

133

100.00%

0.00%

133

100.00%

3. Gender * 6 Perceived importance on regulation
barriers to set up business. [Taxation regulations
are unsupportive and too complex.]

133

100.00%

0.00%

133

100.00%

3. Gender * 7. Perceived importance on
regulation barriers to set up business. [Limited
area or geographical licensing also act as barrier.

133

100.00%

0

0.00%

133

100.00%

Gender * 1. Perceived Importance on regulation barriers to set up business. [I am afraid of Tax level which is high

for young people.]

South Asian Journal of Management Research, Volume 15, Issue No. 02 (Special Issue)

254



Crosstab

1. Perceived Importance on regulation barriers to set up
business. [I am afraid of Tax level which is high for

a. 3 cells (30.0%) have expected count less than 5. The
minimum expected count is .59.

young people.]
Highly Highly
Agree Disagree Agree Disagree Neutral
Total
3. Gender |Female Count 20 5 6 0 8 39
Expected 17.0 5.6 5.0 .6 10.8 39.0
Count
Male Count 38 14 11 2 29 94
Expected 41.0 134 12.0 1.4 26.2 94.0
Count
Total Count 58 19 17 2 37 133
Expected 58.0 19.0 17.0 2.0 37.0 133.0
Count
Value df Asymp. Sig. (2-sided)
Pearson Chi- Square  [3.0092 4 .556
Likelihood 3.601 4 463
Ratio
N of Valid 133
Cases

Gender * 2. Perceived importance on regulation barriers to set up business. [I am concerned about Bankruptcy

laws .]

Crosstab
2. Perceived importance on regulation barriers to set up
business. [I am concerned about Bankruptcy laws .]
Highly Highly

Agree Disagree Agree Disagree Neutral Total
3. Gender| Female | Count 18 10 1 1 9 39
Expected Count 15.2 9.1 2.6 1.2 10.8 39.0
Male | Count 34 21 8 3 28 94
Expected | 36.8 21.9 6.4 2.8 26.2 94.0

Count
Total Count 52 31 9 4 37 133
Expected | 52.0 31.0 9.0 4.0 37.0 133.0

Count

Gender * 3.

Perceived importance on regulation barriers to set up business. [Property, copyright and patent
regulations are poorly enforced and too strict.]
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Crosstab
3. Perceived importance on regulation barriers to set
up business. [Property, copyright and patent regulations
are poorly enforced and too strict.]
Highly Highly
Agree | Disagree| Agree | Disagree | Neutral Total
3. Gender| Female Count 20 6 5 0 8 39
Expected 15.8 53 44 9 12.6 39.0
Count
Male Count 34 12 10 3 35 94
Expected 38.2 12.7 10.6 2.1 304 94.0
Count
Total Count 54 18 15 3 43 133
Expected 54.0 18.0 15.0 3.0 430| 1330
Count
Chi-Square Tests
Asymp.
Value df Sig. (2-
sided)
Pearson Chi- 5435 4 246
Square
Likelihood 6.419 4 .170
Ratio
N of Valid 133
Cases
a. 3 cells (30.0%) have expected count less than 5. The
minimum expected count is .88.

Gender * 4 Perceived importance on regulation barriers to set up business. [I am concerned about Competition
law that is restricted to market access]

Crosstab
4 Perceived importance on regulation barriers to set up
business. [I am concerned about Competition law that is
restricted to market access]
Highly Highly Neutr Total
Agree | Disagree| Agree Disagree al
3. Gender | Female Count 21 4 5 2 7 39
Expected 16.1 53 4.1 12| 123 39.0
Count
Male Count 34 14 9 2 35 94
Expected 38.9 12.7 9.9 28| 29.7 94.0
Count
Total Count 55 18 14 4 42 133
Expected 55.0 18.0 14.0 40| 420 133.0
Count
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Chi-Square Tests

Value df Asymp.
Sig. (2-
sided)
Pearson Chi- Square 6.8682 143
Likelihood 7.081 132
Ratio
N of Valid 133
Cases

a. 3 cells (30.0%) have expected count less than 5. The
minimum expected count is 1.17.

Gender * 5. Perceived importance on regulation barriers to set up business. [Subsidy policies are also a barrier

in setting business.

a. 2 cells (20.0%) have expected count less than 5. The
minimum expected count is 2.05.

and too complex.]

Crosstab
5. Perceived importance on regulation barriers to set up
business. [Subsidy policies are also barrier in setting
business.]
Highly Highly
Agree Disagree Agree Disagree | Neutral Total

3. Gender | Female | Count 13 7 6 12 39
Expected 12.3 7.0 53 2.1 12.3 39.0

Count
Male | Count 29 17 12 6 30 94
Expected 29.7 17.0 12.7 49 29.7 94.0

Count
Total Count 42 24 18 7 42 133
Expected 42.0 24.0 18.0 7.0 42.0 133.0

Count

Chi-Square Tests
Value df Asymp. Sig. (2-
sided)
Pearson Chi- Square 9692 4 914
Likelihood Ratio 1.078 4 .898
N of Valid Cases 133

Gender * 6 Perceived importance on regulation barriers to set up business. [Taxation regulations are unsupportive

Crosstab
6 Perceived importance on regulation barriers to set up
Business. [Taxation regulations are unsupportive and too
complex.]
Highly Highly
Agree Disagree Agree Disagre | Neutral Total
e
3. Gender | Female | Count 16 5 5 11 39
Expected 14.1 6.5 59 2.1 10.6 39.0
Count
Male | Count 32 17 15 5 25 94
Expected 339 15.5 14.1 49 254 94.0
Count
Total Count 48 22 20 7 36 133
Expected 48.0 22.0 20.0 7.0 36.0 133.0
Count
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Chi-Square Tests

Value df Asymp. Sig. (2-
sided)
Pearson Chi- Square 1.0432 4 .903
Likelihood 1.063 4 .900
Ratio
N of Valid Cases 133

count is 2.05.

a. 2 cells (20.0%) have expected count less than 5. The minimum expected

Gender * 7.

Perceived importance on regulation barriers to set up business. [Limited area or geographical

licensing also act as barrier.]

Symmetric Measures

Value Approximate Significance
Nominal by | Phi 1.116 .000
Nominal Cramer's V. |.789 .000
N of Valid Cases 143

There is weaker relationship between the two variables.

Crosstab
7. Perceived importance on regulation barriers to set up
business. [Limited area or geographical licensing also
act as barrier.]
Highly Agree Highly
Agree | Disagree Disagree Neutral
Total
3. Gender | Female Count 18 4 7 0 10 39
Expected 13.5 53 7.0 1.2 12.0 39.0
Count
Male Count 28 14 17 4 31 94
Expected 325 12.7 17.0 2.8 29.0 94.0
Count
Total Count 46 18 24 4 41 133
Expected 46.0 18.0 24.0 4.0 41.0 133.0
Count
Chi-Square Tests
Value df Asymp. Sig.
(2-sided)
Pearson Chi- 4.7144 4 318
Square
Likelihood [5.759 4 1218
Ratio
N of Valid 133
Cases
a. 2 cells (20.0%) have expected count less than 5. The
minimum expected count is 1.17.

Based on the detailed data analysis of the perceived importance of regulatory barriers to setting up a business,

broken down by gender, here are the key findings and interpretations:

Key Findings

Tax Level Concern:

A crosstab analysis of perceptions on the statement "I am afraid of Tax level which is high for young people"
shows slight gender differences.

Males are more likely to agree (38 agree, 14 disagree) compared to females (20 agree, 5 disagree).
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The Chi-Square test value is 3.009 with a significance level (p-value) of 0.556, indicating that there is no
statistically significant difference between genders for this barrier.

Bankruptcy Law Concern:

Females generally show a more neutral stance, while males tend to agree more with the concern about bankruptcy
laws.

The Chi-Square test value is 2.754 with a significance level of 0.600, showing no significant gender-based
difference in perceiving this barrier.

Property, Copyright, and Patent Regulations:

Males appear to have slightly higher concerns, with 34 agreeing, while females are more evenly
distributed.

The Chi-Square test value is 5.435 with a p-value of 0.246, indicating no significant gender
differences.

Competition Law Concerns:

Females tend to have a more neutral or "Agree" stance regarding concerns on Competition law, while
males show a slightly higher agreement.

Chi-Square results: 6.868 (p-value 0.143), showing no statistically significant gender differences.

Subsidy Policies as Barriers:

Females are more likely to disagree or stay neutral, while males lean towards agreement on subsidy
policies being barriers.

The Chi-Square value of 0.969 with a significance level of 0.914 suggests no substantial gender
differences.

Taxation Regulations Being Unsupportive and Complex:
Females are relatively split in their opinions, whereas males tend to agree more.

Chi-Square value of 1.043 (p-value 0.903) indicates that gender differences in perception are not
statistically significant.

Geographical Licensing Limitations:

Females are split between agreement and neutrality, whereas males show a stronger agreement that
limited geographical licensing is a barrier.

The Chi-Square test yielded a value of 4.714 with a p-value of 0.318, suggesting no statistically significant
gender differences.

Statistical Considerations

Phi and Cramer's V: The values provided for Phi (1.116) and Cramer's V (0.789) suggest a moderate to high
association between gender and the perceived importance of regulation barriers. However, the p-values indicate
that the association does not reach statistical significance.

Sample Size: With 133 valid cases, the sample is sufficient for a preliminary analysis, but increasing the sample
size might provide a clearer picture of any subtle gender differences.

Overall, the data suggests that both genders experience similar perceptions regarding regulatory barriers when
setting up a business, emphasizing the need for broadly applicable policy and support mechanisms rather than
gender-specific interventions.
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